Council iQ User Guide

Data Dictionary

City of Busselton

Resident Business Events

What are the key terms and descriptions?
Council iQ key terms and descriptions used to define the dashboards are listed below.

Term Description

Local Government Areas are an ABS Mesh Block approximation of gazetted
Local Government Area (LGA) local government boundaries a local government is responsible for as
defined by each state and territory.

Geographical locations within an LGA. Commonly defined by ABS statistical

Sub-region areas (e.g. SA1 or SA2) boundaries.

Nationally representative electronic customer transaction dollar spend for a

Monthly Dollar Spend i -

Nationally representative electronic customer transaction dollar spend for
Annual Dollar Spend annual period 12 months prior (including selected month). E.g. Annual
spend for July 2023 is from August 2022 - July 2023.

Nationally representative customer count based on those who have a

ReSitents residential postcode address located within the LGA or Town.
Visitors Nationally representative customer count based on those who have a
residential postal code address located outside of the LGA or Town.
. Nationally representative combined customer count of Residents and
Business -
Visitors.
Day 6am to 6pm.
Night 6pm to 6am.

Crowds iQ places Australian consumers into 15 distinct segments and are
built from CommBank iQ’s rich insight into millions of data points in our de-
identified customer data.

Customer Segments
(Crowds iQ)

Source Market The geographical location where the resident resides.

Dashboard data definition summary:

Data variable

Visitor

Term Description

Affinity

A measure of how much more likely a group of customers (residents or
visitors) are to transact with an industry or brand than a wider population
(base customers) during the past 12 months.

Penetration

The percentage of visitors within the selected LGA or Town population who
have made an electronic transaction within the industry or brand during the
past 12 months.

Affluence Score

Affluence is a measure of a customer's preference towards premium or
budget retail brands, based on their observed shopping behaviour. It is a
derived customer attribute, where customers are given an affluence score
between 1 - 5 with 1 indicating a preference towards budget brands and 5
indicating a preference towards premium brands. Note affluence is not the
same as income.

Lifestage

Customers are identified as families through a combination of census data
and consumer behaviour such as transactions with childcare services,
preschools, school supplies, educational brands, and more. Customers with
consumer behaviour such as transactions with music festivals or during late
hours on weekends, who are also not identified as Families, are then
labelled across Singles and Couples/ Retiree life stages based on their
ages.

Older/ Retiree Single/ Couple
(i) Older Single/Couple
(ii) Retiree

Young/ Mid-Age Single/ Couple
(i) Young Single/ Couple
(ii)Mid-Age Single/ Couple
Families

(i) New Families
(i) Young Families
(iii) Old Families

m

Data source 100% representative of the Australian adult population (domestic residents only)
. . L . Resides within (resident) or Resides outside of LGA

Customer location Resides within LGA (resident) outside (visitor) of LGA (visitor)
Transaction location Australia; Instore, Online, LGA; Instore only,
& type (inclusions) Credit/ Debit Card, Direct Debit, BPAY Credit/ Debit Card (no online transactions)
Transaction location International; Cash, corporate or business cards and gift cards.
& type (exclusions) Buy Now Pay Later is included as a separate category within the Resident dashboard but excluded elsewhere.
Number of categories Up to 30 Up to 15

e Lifestage, Age bands, Lifestage, Age bands,
Demographics Affluence Crowds None Affluence, Crowds
Affinities and - No Yes

penetration

Trip type No Yes No Yes
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What categories are included for Residents? What categories are included for Business and Visitors?

Council iQ metrics are based on CommBank iQ industry level categorisations, providing a more
granular, reliable and accurate representation of customer transaction behaviour.

Category

Food Retailing

Sub-category

Groceries and Other Food Retailing

Example category inclusions

Liquor Stores, Bakeries, Butchers, Convenience Stores,
Fruit and Vegetable Stores, Health Food Stores,
Seafood Stores

Supermarkets

Supermarkets

Tourism and
Entertainment

Attractions, Events and Recreation

Museums and Galleries, Theme Parks,
Tourist Attractions, Parks and Recreation,
Professional Sports Clubs, Stadiums

Council iQ metrics are based on CommBank iQ industry level categorisations, providing a more
granular, reliable and accurate representation of customer transaction behaviour.

Category

Food Retailing

Sub-category

Groceries and Other Food Retailing

Example category inclusions

Liquor Stores, Bakeries, Butchers, Convenience Stores,
Fruit and Vegetable Stores, Health Food Stores,
Seafood Stores

Supermarkets

Supermarkets

Breweries and Wineries

Breweries and wineries

Cafes

Cafes

Food Delivery Services

Food Box Subscriptions, Food Delivery Services

Online Entertainment

Video Streaming Services, Online Gaming, Mobile
Apps, Online Sports Entertainment, Music
Streaming Services

Pubs, Taverns and Bars

Pubs, Taverns and Bars

Restaurants

Restaurants

Tourism and
Entertainment

Attractions, Events and Recreation

Museums and Galleries, Theme Parks,
Tourist Attractions, Parks and Recreation,
Professional Sports Clubs, Stadiums

Breweries and Wineries

Breweries and wineries

Cafes

Cafes

Pubs, Taverns and Bars

Pubs, Taverns and Bars

Restaurants

Restaurants

Takeaway and Fast Food Outlets

Takeaway Food, Fast Food Outlets

Takeaway and Fast Food Outlets

Takeaway Food, Fast Food Outlets

Private Transport

Private Transport

Petrol Stations, Ride Sharing Services, Parking
Lots, Taxis and Limousines, Water Taxis and
Ferries

Discretionary Retail

Department Stores, Clothing &
Accessories

Department Stores, Discount Department Stores,
Men & Women Clothing Stores, Shoe Stores,
Online Variety Stores, Luxury Boutiques

Other Discretionary Retail

Electronics Stores, Hardware, Motor Vehicles &
Accessories, Personal Goods Retailing,
Pharmacies, Gardening Stores & Nurseries

Discretionary Retail

Buy Now Pay Later

Buy Now Pay Later (primarily retail-based
transactions)

Children and Baby Stores

Baby Goods Stores, Children’s Shoe Stores,
Children’s Clothing Stores

Accommodation

Accommodation —
Instore

Hotel and Motel Accommodation, Caravan Parks

Accommodation - Online

Direct online bookings, Online accommodation
aggregators, Holiday rentals

Department Stores, Clothing &
Accessories

Department Stores, Discount Department Stores,
Men & Women Clothing Stores, Shoe Stores,
Online Variety Stores, Luxury Boutiques

Private Transport

Private Transport

Petrol Stations, Ride Sharing Services, Parking
Lots, Taxis and Limousines, Water Taxis and
Ferries

Other Discretionary Retail

Electronics Stores, Hardware, Motor Vehicles &
Accessories, Personal Goods Retailing,
Pharmacies, Gardening Stores & Nurseries

Print Media and Books

Newspaper Subscriptions, Other Print Media,
Magazine Subscriptions, Book Stores

Accommodation

Accommodation

Hotel and Motel Accommodation, Caravan Parks,
Direct online bookings, Online accommodation
aggregators, Holiday rentals

Household

Charities

Aged Care Charities, Animal Charities, Children’s
Charities, Disability Charities, Medical Research
Charities

Computer Services

Internet Services, Data and Cloud Storage,
Computer Repairers

Electricity, Gas and Water Supply

Electricity, Gas and Water Supply

Fitness Clubs & Gyms, Weight Loss Services,

Fitness Yoga & Pilates Studios, Sports Grounds &
Facilities, Swimming, Sports Lessons
Home and Motor Insurance, Health Insurance, Pet
Insurance Insurance, Title Insurance, Landlord Insurance,

Gun Insurance

Motor Vehicle Services

Smash Repairs, Car Washes, Mechanics, Tyre
Retailing, Towing Services, Car Detailing Services,
Windscreen Repairs

Personal Services

Barbers and Hairdressers, Beauty Salons,
Cosmetic and Beauty Stores, Massage Services,
Tattoo Shops

Pet Care

Veterinarians, Pet Services, Pet Stores

Public Services

Libraries, Postal Services, Waste Disposal
Services, Other Public Services

School Education

Tertiary, Primary Schools, Secondary Schools,
Special School Education, Tutoring Services,
Private Schools, School Supply Stores

Telecommunication Services

Calling Card Services, Mobile Service Providers,
Bundles Telecommunication, Internet Service
Providers, Pay TV Service Providers




