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City of Busselton

Resident Business Events Visitor Leakage
Region Type Category
Locality Total (excl. Other)

Leakage trends by location and category

What are the top 5 locations where the residents spend money and how has this changed over time?

How toread:  In the 12 months to October 2025, there was $11.9m of spend by residents to How to read:  In the month of October 2025, there was $1.1m of spend by residents to Bunbury (WA) in Total (excl. Other), this was compared to
Bunbury (WA) in Total (excl. Other), tis was $176K less than the previous 12 $1.2m in the month of October 2024
months
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Annual leakage by category
How does the Leakage compare across categories?
How toread: In the 12 months to October 2025, residents spent $11.9m on Total (excl. Other) in Bunbury (WA). This was $176k or -1.5% decrease compared to October 2024.
Total (excl. Other)

Locality October 2025 Spend October 2024 Spend Spend Change Spend % Change
INLGA $559.0M $537.3M 1$21.7M 139%
Online $177.5M $161.1M 1$16.4M 19.3%
Bunbury (WA) $11.9M $12.1M - $176K 1-1.5%
Margaret River (WA) $8.9M $9.1M -$177K. 1-2.0%
Perth (WA) $8.4M $7.3M 1$1.1M 113.0%
East Bunbury $5.9M $5.4M 1$473K 18.1%
Perth Airport $3.8M
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Annual leakage by sub-region and crowd Location Bunbury (WA)
How does the proportion of expenditure change by sub-region and Crow
How to read:  Inthe 12 months to October 2025, there was $5.2m of spend by West Busselton residents to Bunbury How to read:  Inthe 12 months to October 2025, there was S3.4m of spend by Countryside it residents o Bunbury
(WA) in Tolal (excl. Other), this was $193k more than the previous 12 months. (WA) in Tolal (excl. Other), this was S50k more than the previous 12 month.
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Resident Business Visitor Leakage

Filter Resident location
Resident location West Bussolon

Overview

the ey insightsfor

Total spend Top category Top lfestage Proportion of spend into the LGA
$54.2M Supermarkets Retiree 42.2%

18.4% s last yoar
18.0% vs Regional WA wihin hi calogory during October 2025

witin s of spend for West Busselton residents during
October 2025

Category performance
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Demographic profiles

Whats the profie of - October 20257

B west Busselon Austratan Average Population

Age band Affluence band

2 3 4

1 5
(Low) (Hgn)

Percentage of Customers.
Percentage of Customers.

5.6 65

1824 253 3544 4554

Brand preference

- October 2026)7
Top 5 Clothing & Accessories. Top 5 Food Retailing Top 5 Eating and Drinking Out
Brand Affinity _Penetration Brand Affinity _Penetration Brand Penetration
5.10¢ 59% 5301 726% Ghicken Treat x %62%
278 tax a2 Dome Cafe
2380 105% Royal Automoble Cib Of Austre
237 61% Sushi Sushi
“The Spud Shed 143% Red Rooster

Top 5 Homewares and Appliances. Top 5 Personal Services.
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Filter
Resident location

Overview

Resident location
Dunsbor

the key insig

Totalspend
$44.1M

195%
180%

vs last yoar
vs Regional WA

Top category

Other Discretionary Retail

Top lifestage

Retiree

within his calogory during Octobor 2025 v

Proportion of spend into the LGA

35.4%

of spend for Dunsborough residents during
October 2025

Category performance

Category

Total
Discretionary Retail
Other Discretionary Reail
Depariment Stores, Clthing & Accessories

Chidren and Baby Stores

Insurance
Electiity, Gas and Water Supply

Pubs, Taverns and Bars
Gafes
Takeaway and Fast Food Oullets
Atractions, Evens and Recreation
‘Onine Enterainment
Broweries and Wineries
Food Defvery Services.
Private Transport
Accommodation

- October 2026)7
Monthly

%Change vs last year

S goniin
o
T
o

Annual (Last 12 months up to October 2025)

vs previous.
Spend e menowe  Affinty  Penatration

s504.1m
storm
se0.7M
s30.0m
seam
s12m
sa82¢
so5.am

Demographic profiles

Whats the profie of

B Dunsborough

- October 20287

Austratan Average Population

Percentage of Customers.

1824

253

Age band

4554 s5.64 650

3544

Percentage of Customers.

1
(Low)

2 s 4

Affluence band

5
(Hgh)

Brand preference

Top 5 Clothing & Accessories.
Affinity.
4520

Rockmans.
Just eans
Top 5 General Retail

Affinity.
950

Knart
David Jones.

Penetration
07%

- October 2025)7
Top 5 Food Retailing
Brand

Affinity _Penetration
301 682%

The Jerky Co

Top 5 Homewares and Appliances.

Brand

Beacon Lighing

Adsirs

House.

“The Good Guys

Barboquos Galore

Top 5 Eating and Drinking Out
Brand Penetration
Ghicken Treat x 106%
Dome Cafe

Royal Automoble Ciub Of Austre

Miss Maud

Sushi Sushi

Top 5 Personal Services.
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Resident Business
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Powered by 4 | @) aquantium

Visitor Leakage

Region Type
Sub-region

Spend Location
West Busselton

Overview

Start Date
01-0ct-25

End Date
31-0ct-25

Benchmark Type
52 weeks prior
Event length: 31 days, Category coverage Score*: 100.0%

What are some of the key insights for West Busselton for all categories between 1 October 2025 and 31 October 20257

Total spend

$27.7M
124.1%

uplift compared to Benchmark Period

Visitor spend
$11.9M
138.1%

uplift compared to Benchmark Period

Day spend
$25.4M

91% of total spend over the event period was
during the day (6am-6pm)

Night spend
$2.4M

9% of total spend over the event period was at
night (6pm-6am)

Allinsights

1

Online, cash,

Category y

What are the key changes to category spend between the event period versus the benchmark period for the West Busselton location?

Event period: Wed 01-Oct-25 - Fri 31-Oct-25 (31 days)
Benchmark period: Wed 02-Oct-24 - Fri 01-Nov-24 (31 days)

Food Retailing
Supermarkets
Groceries and Other Food Retaiing

Discretionary Retail~*

Tourism and Entertainment
Takeaway and Fast Food Outlets
Restaurants®
Cafes®
Attractions, Events and Recreation®

Private Transport

Accommodation - Instore®

Spend

Benchmark

Visitors period

Residents Total %
$15.8M
$8.1M
$4.7M
$3.4M
$3.8M
$1.5M
$795K
$251K
$173K
$127K
$1.4M

$22.3M
$7.7M
$6.0M
$1.7M
$5.8M
$2.3M
$1.2M
$309K
$177K

124.1%
157.8%
12.8%
1258.5%
105%
123.0%
19.3%
142.4%
189.8%

$27M 9%

Category coverage Score*: 100.0%

Category coverage scors is defined as the proportion of compliant days / all
days in the event period. Only the categories with * below are impacted.

Change vs Benchmark Period

Total $ Visitors %  Residents %
1$5.4M
184.5M
1$167K
184.3M

1$29K
1$539K
1$115K
1$131K
1$159K

138.1%
1127.5%
124.3%
1518.4%
112.3%
130.6%
120.7%
140.7%
1138.5%

115.2%
137.1%

16.9%
12226%
11.4%
116.9%

11.9%
124.1%
196.4%
- 1852K

116.5% 1-13.8%

benchmark periods).

Events Timeseries

Discover granular time of day and day of week spend insights for the
Total (All) category for Al Customers to West Busselton between 24
‘September 2025 and 31 October 2025 (incl extended dates)

sep24

2930 o102 03|04 05 06

Sat | sun Mon Tue Wed Thu Fri Sat Sun

Wed Thu  Fri | Sat Sun Mon Tue Wed Thu Fri  Sat Sun

Date Extender (Max 7 Days) Category

7 Total (All)

Benchmark Period
oct24

o7 08 09 10 1112 13 1415 16|17 18|19 |20 21|22 23 24 25 26 27

Mon Tue Wed Thu Fri Sat Sun Mon Tue Wed Thu Fri | Sat Sun Mon Tue Wed Thu Fri

Mon Tue Wed Thu Fri Sat Sun Mon Tue Wed Thu Fri | Sat Sun Mon Tue Wed Thu Fri

oct.2s
Event Period

0 selected Event Period £ Extended Period

Chart Data

Sat | Sun Mon Tue Wed Thu

Sat | sun Mon Tue Wed Thu

Time of Day Customer Type

Total All Customers

829 32 03 0405 05 0708

Sun Mon Tue Wed Thu Fri

Fi | Sat Sun Mon Tue Wed Thu Fri

Region Type Spend Location
Sub-region
Sub-region
Sub-region
Sub-region
Sub-region
Sub-region
Sub-region

West Busselion
West Busselton
West Busselton
West Busselton
West Busselton
West Busselton
West Busselion

Toal (Al)
Total (All)
Total (Al)
Total (All)
Total (Al)
Total (All)
Total (Al)

Time of Day Customer Type Event Date
Total
Total
Total
Total
Total
Total
Total

All Customers
All Customers
All Customers
All Customers
All Customers
All Customers
All Customers

Wed 24-Sep-25
Thu 25-Sep-25
Fri 26-Sep-25.
Sat 27-Sep-25
Sun 28-Sep-25
Mon 29-Sep-25
Tue 30-Sep-25

Benchmark Date

Wed 25-Sep-24
Thu 26-Sep-24
Fri 27-Sep-24
Sat 28-Sep-24
Sun 20-Sep-24
Mon 30-Sep-24.
Tue 01-Oct-24

Event Spend

Benchmark
Spend

$800K
$865K
siam
$924K
$844K

792K

West Busselton
West Busselton
West Busselton
West Busselton
West Busselton
West Busselton
West Busselton
West Busselton
West Busselton
West Busselton
West Busselton
West Busselton
West Busselton
West Busselton
West Busselton
West Busselton
West Busselton
West Busselton
West Busselton
West Busselton
West Busselton
West Busselton
West Busselton
West Busselton
West Busselton
West Busselton
West Busselton
West Busselton
West Busselton
West Busselton
West Busselton

Sub-region
Sub-region
Sub-region
Sub-region
Sub-region
Sub-region
Sub-region
Sub-region
Sub-region
Sub-region
Sub-region
Sub-region
Sub-region
Sub-region
Sub-region
Sub-region
Sub-region
Sub-region
Sub-region
Sub-region
Sub-region
Sub-region
Sub-region
Sub-region
Sub-region
Sub-region
Sub-region
Sub-region
Sub-region
Sub-region
Sub-region

Total (All)
Total (Al)
Total (All)
Total (Al)
Total (All)
Total (Al)
Total (All)
Total (Al)
Total (All)
Total (Al)
Total (All)
Total (Al)
Total (All)
Total (Al)
Total (All)
Total (Al)
Total (All)
Total (Al)
Total (All)
Total (Al)
Total (All)
Total (Al)
Total (All)
Total (Al)
Total (All)
Total (Al)
Total (All)
Total (Al)
Total (All)
Total (Al)
Total (All)

Total
Total
Total
Total
Total
Total
Total
Total
Total
Total
Total
Total
Total
Total
Total
Total
Total
Total
Total
Total
Total
Total
Total
Total
Total
Total
Total
Total
Total
Total
Total

Al Customers
All Customers
All Customers
All Customers
All Customers
All Customers
All Customers
All Customers
All Customers
All Customers
All Customers
All Customers
All Customers
All Customers
All Customers
All Customers
All Customers
All Customers
All Customers
All Customers
All Customers
All Customers
All Customers
All Customers
All Customers
All Customers
All Customers
All Customers
All Customers
All Customers
All Customers

Wed 01-0ct-25
Thu 02-0ct:25
Fri 03-0ct-25
Sat 04-0ct-25
Sun 05-0ct-25.
Mon 06-Oct-25.
Tue 07-0ct-25
Wed 08-0ct-25
Thu 09-Oct-25
Fri 10-0ct-25
Sat 11-0ct-25
Sun 12-0ct-25
Mon 13-0ct-25
Tue 14-0ct:25
Wed 15-0ct-25
Thu 16-0ct-25
Fri 17-0ct:25
Sat 18-0ct.25
Sun 19-0ct-25.
Mon 20-0ct-25
Tue 21-0ct-25
Wed 22-0ct-25
Thu 23-0ct:25
Fri 24-0ct.25
Sat 25-0ct-25
Sun 26-0ct-25.
Mon 27-Oct-25
Tue 26-0ct.25
Wed 29-0ct-25
Thu 30-0ct-25
Fri 31-0ct-25

Wed 02-0ct24
Thu 03-Oct-24
Fri 04-Oct-24
Sat 05-0ct:24
Sun 06-Oct-24
Mon 07-Oct-24
Tue 08-Oct-24
Wed 08-0ct-24
Thu 10-Oct-24
Fri 11-0ct-24
Sat 12-0ct:24
Sun 13-0ct-24
Mon 14-Oct-24
Tue 15-Oct-24
Wed 16-Oct-24
Thu 17-Oct-24
Fri 18-Oct-24
Sat 19-0ct:24
Sun 20-0ct-24
Mon 21-Oct-24
Tue 22-0ct-24
Wed 23-0ct:24
Thu 24-Oct 24
Fri 25-0ct:24
Sat 26-0ct-24
Sun 27-0ct-24
Mon 28-Oct-24
Tue 20.0ct-24
Wed 30-Oct-24
Thu 31-Oct-24
Fri 01-Nov-24

Subregion
Sub-region
Sub-region
Sub-region
Sub-region
Sub-region
Sub-region

West Busselion
West Busselton
West Busselton
West Busselton
West Busselton
West Busselton
West Busselton

Total (AT}
Total (All)
Total (Al)
Total (All)
Total (Al)
Total (All)
Total (Al)

Total
Total
Total
Total
Total
Total
Total

Al Customers
All Customers

Sal 01-Nov-25
Sun 02-Nov-25.
Mon 03-Nov-25.
Tue 04-Nov-25

Wed 05-Nov-25
Thu 06-Nov-25

Frl 07-Nov-25

Sat02-Nov-2d
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Resident Business

Visitor Leakage

Start Date
01-0ct-25

Region Type
Sub-region

Spend Location
Dunsborough

End Date
31-0ct-25

Benchmark Type
52 weeks prior

Event length: 31 days, Category coverage Score*: 98.2%

Overview

What are some of the key insights for Dunsborough for all categories between 1 October 2025 and 31 October 20257

Total spend

$23.9M
15.0%

uplift compared to Benchmark Period

Visitor spend
$13.6M
1 8.6%

uplift compared to Benchmark Period

Day spend
$21.3M

89% of total spend over the event period was
during the day (6am-6pm)

Night spend
$2.6M

11% of total spend over the event period was at
night (6pm-6am)

Allinsights 1

Online, cash,

Category y

What are the key changes to category spend between the event period versus the benchmark period for the Dunsborough location?

Event period: Wed 01-Oct-25 - Fri 31-Oct-25 (31 days)
Benchmark period: Wed 02-Oct-24 - Fri 01-Nov-24 (31 days)

Spend

Visitors

$13.6M

Food Retailing
Tourism and Entertainment $6.1M
Restaurants™* $2.3M
$996K

Pubs, Taverns and Bars®

Takeaway and Fast Food Outlets**

Attractions, Events and Recreation
Discretionary Retail®

Other Discretionary Retail**

Department Stores, Clothing & Accessories**
Accommodation - Instore
Private Transport

Residents

Benchmark

period Total %

$10.3M
$4.9M
$1.9M
$673K
$218K
$450K
$428K

$227M
$7.6M
$8.1M
$3.0M
$1.8M
$1.3M
$1.2M

150
169
109
102
1105
1113
158

%
%
%
%
%
%
%

Category coverage Score*: 98.2%

Category coverage scora is defined as the proportion of compliant days / all
days in the event period. Only the categories with * below are impacted.

Change vs Benchmark Period

Total $ Visitors %  Residents %
1$1.1M
1$520K
- 1$70K

186K

- 15189K
1$147K

170K

186%
118.6%
1-08%
125%
1-33.8%
111.5%
156.3%

106%
10.2%
114%
1-3.3%
1-43.0%
19.8%
17.5%

1$160K

123.4%

- 182K
1$128K

benchmark periods).

Events Timeseries

Discover granular time of day and day of week spend insights for the
Total (Al category for All Customers to Dunsborough between 24
‘September 2025 and 31 October 2025 (incl extended dates)

Date Extender (Max 7 Days)

7

Sep-24

02 03 04 05 06|07 08|09 10 11 1213 14

Sat | Sun Mon Tue Wed Thu Fri Sat Sun Mon Tue Wed Thu Fri | Sat

Wed Thu | Fri Sat Sun Mon Tue Wed Thu Fri | Sat Sun Mon Tue Wed Thu Fri

15

Sun Mon Tue Wed Thu

sat | sun Mon Tue Wed Thu

Category

Total (All)

Benchmark Period
oct24

1617 1819 20 2122 23 24 25 2%

Fri Sat Sun Mon Tue Wed Thu Fri

Fri | Sat Sun Mon Tue Wed Thu Fri

oct.2s
Event Period

30 selected Event period

3 extended Period

Chart Data

27

Sat | Sun Mon Tue Wed Thu

Sat | sun Mon Tue Wed Thu

Time of Day Customer Type

Total All Customers

829 32 03 0405 05 0708

Sun Mon Tue Wed Thu Fri

Fi | Sat Sun Mon Tue Wed Thu Fri

Region Type Spend Location Time of Day
Sub-region
Sub-region
Sub-region
Sub-region
Sub-region
Sub-region
Sub-region

Dunsborough
Dunsborough
Dunsborough
Dunsborough
Dunsborough
Dunsborough
Dunsborough

Toal (Al)
Total (All)
Total (Al)
Total (All)
Total (Al)
Total (All)
Total (Al)

Total
Total
Total
Total
Total
Total
Total

Customer Type Event Date

All Customers Wed 24-Sep-25
Thu 25-Sep-25
Fri 26-Sep-25.
Sat 27-Sep-25
Sun 28-Sep-25
Mon 29-Sep-25
Tue 30-Sep-25

All Customers
All Customers
All Customers
All Customers
All Customers
All Customers

Benchmark Date

Wed 25-Sep-24
Thu 26-Sep-24
Fri 27-Sep-24
Sat 28-Sep-24
Sun 20-Sep-24
Mon 30-Sep-24.
Tue 01-Oct-24

Event Spend

Benchmark
Spend

$635K
$693K
si.om
s12M
siam

$817K
$872K

Total
Total
Total
Total
Total
Total
Total
Total
Total
Total
Total
Total
Total
Total
Total
Total
Total
Total
Total
Total
Total
Total
Total
Total
Total
Total
Total
Total
Total
Total
Total

Sub-region
Sub-region
Sub-region
Sub-region
Sub-region
Sub-region
Sub-region
Sub-region
Sub-region
Sub-region
Sub-region
Sub-region
Sub-region
Sub-region
Sub-region
Sub-region
Sub-region
Sub-region
Sub-region
Sub-region
Sub-region
Sub-region
Sub-region
Sub-region
Sub-region
Sub-region
Sub-region
Sub-region
Sub-region
Sub-region
Sub-region

Dunsborough
Dunsborough
Dunsborough
Dunsborough
Dunsborough
Dunsborough
Dunsborough
Dunsborough
Dunsborough
Dunsborough
Dunsborough
Dunsborough
Dunsborough
Dunsborough
Dunsborough
Dunsborough
Dunsborough
Dunsborough
Dunsborough
Dunsborough
Dunsborough
Dunsborough
Dunsborough
Dunsborough
Dunsborough
Dunsborough
Dunsborough
Dunsborough
Dunsborough
Dunsborough
Dunsborough

Total (All)
Total (Al)
Total (All)
Total (Al)
Total (All)
Total (Al)
Total (All)
Total (Al)
Total (All)
Total (Al)
Total (All)
Total (Al)
Total (All)
Total (Al)
Total (All)
Total (Al)
Total (All)
Total (Al)
Total (All)
Total (Al)
Total (All)
Total (Al)
Total (All)
Total (Al)
Total (All)
Total (Al)
Total (All)
Total (Al)
Total (All)
Total (Al)
Total (All)

Wed 01-0ct-25
Thu 02-0ct:25
Fri 03-0ct-25
Sat 04-0ct-25
Sun 05-0ct-25.
Mon 06-Oct-25.
Tue 07-0ct-25
Wed 08-0ct-25
Thu 09-Oct-25
Fri 10-0ct-25
Sat 11-0ct-25
Sun 12-0ct-25
Mon 13-0ct-25
Tue 14-0ct:25
Wed 15-0ct-25
Thu 16-0ct-25
Fri 17-0ct:25
Sat 18-0ct.25
Sun 19-0ct-25.
Mon 20-0ct-25
Tue 21-0ct-25
Wed 22-0ct-25
Thu 23-0ct:25
Fri 24-0ct.25
Sat 25-0ct-25
Sun 26-0ct-25.
Mon 27-Oct-25
Tue 26-0ct.25
Wed 29-0ct-25
Thu 30-0ct-25
Fri 31-0ct-25

Al Customers
All Customers
All Customers
All Customers
All Customers
All Customers
All Customers
All Customers
All Customers
All Customers
All Customers
All Customers
All Customers
All Customers
All Customers
All Customers
All Customers
All Customers
All Customers
All Customers
All Customers
All Customers
All Customers
All Customers
All Customers
All Customers
All Customers
All Customers
All Customers
All Customers
All Customers

Wed 02-0ct24
Thu 03-Oct-24
Fri 04-Oct-24
Sat 05-0ct:24
Sun 06-Oct-24
Mon 07-Oct-24
Tue 08-Oct-24
Wed 08-0ct-24
Thu 10-Oct-24
Fri 11-0ct-24
Sat 12-0ct:24
Sun 13-0ct-24
Mon 14-Oct-24
Tue 15-Oct-24
Wed 16-Oct-24
Thu 17-Oct-24
Fri 18-Oct-24
Sat 19-0ct:24
Sun 20-0ct-24
Mon 21-Oct-24
Tue 22-0ct-24
Wed 23-0ct:24
Thu 24-Oct 24
Fri 25-0ct:24
Sat 26-0ct-24
Sun 27-0ct-24
Mon 28-Oct-24
Tue 20.0ct-24
Wed 30-Oct-24
Thu 31-Oct-24
Fri 01-Nov-24

$834K

Subregion
Sub-region
Sub-region
Sub-region
Sub-region
Sub-region
Sub-region

Dunsborough
Dunsborough
Dunsborough
Dunsborough
Dunsborough
Dunsborough
Dunsborough

Total (AT}
Total (All)
Total (Al)
Total (All)
Total (Al)
Total (All)
Total (Al)

Total
Total
Total
Total
Total
Total
Total

Al Customers Sal 01-Nov-25
Sun 02-Nov-25.
Mon 03-Nov-25.
Tue 04-Nov-25

Wed 05-Nov-25
Thu 06-Nov-25

Frl 07-Nov-25

All Customers
All Customers
All Customers
All Customers
All Customers
All Customers

Sat02-Nov-2d
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Resident Business Visitor Leakage

Region Type Spend Location Start Date End Date Benchmark Type
Sub-region Busselton 01-Oct-25 31-Oct-25 52 weeks prior

Event length: 31 days, Category coverage Score":

Overview

What are some of the key insights for Busselton for all categories between 1 October 2025 and 31 October 20257

Total spend Visitor spend Day spend Night spend
$44.5M $15.6M $40.7M $3.8M

o 0
18.4% 118.6% 91% of total spend over the event period was 9% of total spend over the event period was at
during the day (6am-6pm) night (6pm-6am)

uplift compared to Benchmark Period uplift compared to Benchmark Period

Allinsights 1 Online, cash,

Category y

What are the key changes to category spend between the event period versus the benchmark period for the Busselton location? Category coverage Score*: 90.1%

Event period: Wed 01-Oct-25 - Fri 31-Oct-25 (31 days) Category coverage scors is defined as the proportion of compliant days / all
X days in the event period. Only the categories with * below are impacted.
Benchmark period: Wed 02-Oct-24 - Fri 01-Nov-24 (31 days)

Spend Change vs Benchmark Period

Visitors Residents Be:::‘:;"‘ Total % Total$  Visitors%  Residents %
$15.6M $28.9M s41.4m 18.4% 1$3.4M 118.6% 13.5%
Discretionary Retail* $4.4M $9.2M . $12.5M 18.9% 1$1.1M 114.2% 16.5%
Other Discretionary Retail* $3.3M $7.9M ¥ X 112.0% 151.2M 19.6% 16.2%
Department Stores, Clothing & Accessories® $976K $1.4M 4 & 1-4.0% - 1898K 1-25% 1-9.3%
Food Retailing $2.8M $9.0M 1-3.3% - 1$396K 15.0%
Supermarkets $1.8M $7.3M . . 1-1.3% - 18120K 19.7%
Groceries and Other Food Retailing $941K $1.7M X X 1-91% - 15270K 1-28%
Tourism and Entertainment $4.1M $3.0M & . 114.1% 1$875K 119.3%
Restaurants E $1.1M $788K K K 148.8% 18629K 173.0%
Pubs, Taverns and Bars** $625K $7T71K
Cafes® $702K $546K F F 13.8% 1846K 16.9%
Takeaway and Fast Food Outlets** $361K $564K
Attractions, Events and Recreation*”
Private Transport $1.6M $2.5M X .. 1$753K
‘Accommodation - Instore**

benchmark periods).

Events Timeseries

Discover granular time of day and day of week spend insights for the Date Extender (Max 7 Days) Category Time of Day Customer Type
Total (All) category for All Customers to Busselton between 24
‘September 2025 and 31 October 2025 (incl extended dates) 7 Total (Al) Total Al Customers,

Benchmark Period
oct24

sep24
2930 01 02 03 04 05|06 07 08 09 10 11 03 0405 05 0708
Sat | Sun Mon Tue Wed Thu Fri Sat Sun Mon Tue Wed Thu Fri | Sat Sun Mon Tue Wed Thu Fri Sat Sun Mon Tue Wed Thu Fri Sat Sun Mon Tue Wed Thu Sun Mon Tue Wed Thu Fri

Wed Thu Fri  Sat Sun Mon Tue Wed Thu Fri | Sat Sun Mon Tue Wed Thu Fri Sat Sun Mon Tue Wed Thu Fri | Sat Sun Mon Tue Wed Thu Fri Sat Sun Mon Tue Wed Thu Fri Sat Sun Mon Tue Wed Thu Fri

oct.2s
Event Period

0 selected Event Period £ Extended Period

Chart Data

Region Type Spend Location Time of Day Customer Type Event Date Benchmark Date Event Spend

Sub-region Busselion Total (All) Total Al Customers Wed 24-Sep-25 Wed 25-Sep-24. stam
Sub-region Busselton Total (Al) Total Al Customers Thu 26-50p-25 Thu 26-Sep-24 S1.5M
Sub-region Busselion Total (Al) Total All Customers Fi 26-Sep-25 Fri 27-8ep-24 S17M
Sub-region Busselton Total (Al) Total Al Customers Sat 27-5ep-25 Sat 28-5ep-24
Sub-region Busselton Total (Al) Total All Customers Sun 28-Sep-25 Sun 29-Sep-24
Sub-region Busselton Total (Al) Total Al Customers Mon 29-Sep-25 Mon 30-5ep-24
Sub-region Busselion Total (All) Total All Customers Tue 30Sep-25 Tue 01-Oct-24

Sub-region Busselion Total (All) Total Al Customers Wed 01-0ct-25 Wed 02-0ct24
Sub-region Busselton Total (All) Total All Customers Thu 02-0ct:25 Thu 03-Oct-24
Sub-region Busselton Total (Al) Total All Customers Fri 03-0ct:25 Fri 04-Oct-24

Sub-region Busselton Total (All) Total All Customers Sat 04-0ct-25 Sat 05-0ct:24
Sub-region Busselton Total (Al) Total All Customers Sun 05-0ct-25. Sun 06-Oct-24
Sub-region Busselton Total (All) Total All Customers Mon 06-Oct-25. Mon 07-Oct-24
Sub-region Busselton Total (Al) Total All Customers Tue 07-Oct-25 Tue 08-Oct-24
Sub-region Busselton Total (All) Total All Customers Wed 08-0ct-25 Wed 08-0ct-24
Sub-region Busselton Total (Al) Total All Customers Thu 09-Oct-25 Thu 10-Oct-24
Sub-region Busselton Total (All) Total All Customers Fri 10-0ct-25 Fri 11-0ct-24

Sub-region Busselton Total (Al) Total All Customers Sat 11-0ct:25 Sat 12-0ct:24

Sub-region Busselton Total (All) Total All Customers Sun 12-0ct-25 Sun 13-0ct-24
Sub-region Busselton Total (Al) Total All Customers Mon 13-0ct-25 Mon 14-Oct-24
Sub-region Busselton Total (All) Total All Customers Tue 14-0ct:25 Tue 15-Oct-24
Sub-region Busselton Total (Al) Total All Customers Wed 15-0ct-25 Wed 16-Oct-24
Sub-region Busselton Total (All) Total All Customers Thu 16-0ct-25 Thu 17-Oct-24
Sub-region Busselton Total (Al) Total All Customers Fri 17-0ct:25 Fri 18-Oct-24

Sub-region Busselton Total (All) Total All Customers Sat 18-0ct.25 Sat 19-0ct:24
Sub-region Busselton Total (Al) Total All Customers Sun 19-0ct-25. Sun 20-0ct-24
Sub-region Busselton Total (All) Total All Customers Mon 20-0ct-25 Mon 21-Oct-24
Sub-region Busselton Total (Al) Total All Customers Tue 21-0ct:25 Tue 22-0ct-24
Sub-region Busselton Total (All) Total All Customers Wed 22-0ct-25 Wed 23-0ct:24
Sub-region Busselton Total (Al) Total All Customers Thu 23-0ct:25 Thu 24-Oct 24
Sub-region Busselton Total (All) Total All Customers Fri 24-0ct.25 Fri 25-0ct:24

Sub-region Busselton Total (Al) Total All Customers Sat 26-0ct:25 Sat 26-0ct-24

Sub-region Busselton Total (All) Total All Customers Sun 26-0ct-25. Sun 27-0ct-24
Sub-region Busselton Total (Al) Total All Customers Mon 27-Oct-25 Mon 28-Oct-24
Sub-region Busselton Total (All) Total All Customers Tue 26-0ct.25 Tue 20.0ct-24
Sub-region Busselton Total (Al) Total All Customers Wed 26-0ct-25 Wed 30-Oct-24
Sub-region Busselton Total (All) Total All Customers Thu 30-0ct-25 Thu 31-Oct-24
Sub-region Busselton Total (All) Total All Customers Fri 31-0ct:25 Fri 01-Nov-24

Subregion Busselion Total (A1l Total Al Customers Sal 01-Nov-25 Sat02-Nov-2d
Sub-region Busselton Total (Al) Total All Customers Sun 02-Nov-25.

Sub-region Busselton Total (All) Total Mon 03-Nov-25.

Sub-region Busselton Total (Al) Total Tue 04-Nov-25

Sub-region Busselton Total (All) Total Wed 05-Nov-25

Sub-region Busselton Total (Al) Total Thu 06-Nov-25

Sub-region Busselton Total (All) Total Frl 07-Nov-25
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Region Type
LGA

Overview

Spend Location
City of Busselton

Visitor

Leakage

Start Date
01-0ct-25

End Date
31-0ct-25

Benchmark Type
52 weeks prior

Eventlength: 31 days, Category coverage Score”: 100.0%

What are some of the key insights for City of Busselton for all categories between 1 October 2025 and 31 October 20257

Total spend

$103.2M
+11.2%

uplift compared to Benchmark Period

Visitor spend
$47.8M
+17.7%

uplift compared to Benchmark Period

Day spend
$94.4M

91% of total spend over the event period was
during the day (6am-6pm)

Night spend

$8.8M

night (6pm-6am)

9% of total spend over the event period was at

Allinsights

1

Online, cash,

Category y

What are the key changes to category spend between the event period versus the benchmark period for the City of Busselton location?

Event period: Wed 01-Oct-25 - Fri 31-Oct-25 (31 days)

Benchmark period: Wed 02-Oct-24 - Fri 01-Nov-24 (31 days)

Food Retailing
Supermarkets
Groceries and Other Food Retaiing
Discretionary Retail*
Other Discretionary Retail"
Department Stores, Clothing & Accessories
Tourism and Entertainment
Restaurants
Pubs, Taverns and Bars
Cafes
Takeaway and Fast Food Outlets
Breweries and Wineries
Attractions, Events and Recreation
Private Transport
Accommodation - Online
Accommodation - Instore

Spend

Visitors

$47.8M
$10.1M
$4.7M
$5.3M
$8.4M

$2.8M

$3.6M
$1.7M
$1.9M
s1.2M
$1.9M
$1.2M

Residents

$55.4M
$22.0M

Benchmark

Total Rerlod

Total %
$103.2M
$32.1M
$20.4M
$11.7M
$22.5M
$16.5M
$6.0M
$18.1M
$5.3M
$3.1M
$3.0M
$2.8M
$2.2M

$92.8M 111.2%
116.7%
11.2%
159.2%
164%
169%
14.1%
18.0%
116.7%
192%
113.1%
121.5%
1-20.7%
127%
111.3%
16.9%
116.0%

Category coverage Score*: 100.0%

Category coverage scora is defined as the proportion of compliant days / all
days in the event period. Only the categories with * below are impacted.

Change vs Benchmark Period

Total $ Visitors %  Residents %
1$10.4M
184.6M
1$5241K
184.3M
1$1.3M
181.1M
1$236K
1$1.3M
1$763K
18261K
1$350K
18498K
- 18588K
1842K
1$824K
1$447K
1$450K

117.7%
140.8%
114.1%
176.5%
116.3%
113.8%

19.8%
18.8%
119.5%
110.0%
115.6%
144.5%

1-10.8%
117.5%
125.4%

162%
18.3%
122%
146.8%
114%
1-01%
1-82%
16.5%
111.5%
185%
19.5%
127.3%
1-26.7%
115.5%
13.5%

143.0% 150.8%

benchmark periods).

Events Timeseries

Discover granular time of day and day of week spend insights for the

Total (All) category for All Customers to City of Busselton between 24
September 2025 and 31 October 2025 (incl extended dates)

Sep-24
2930 o0

04 05

Sat | sun Mon Tue Wed Thu Fri Sat

Wed | Thu | Fri | Sat | Sun

Mon Tue Wed| Thu Fri | Sat

7

o6 07 08 09 10 1
Sun Mon Tue Wed Thu Fri | Sat

Sun Mon Tue Wed Thu Fri

Date Extender (Max 7 Days)

Category

Total (All)

Benchmark Period
oct24

Sun Mon Tue Wed Thu

Sat | sun Mon Tue Wed Thu

Fri Sat Sun Mon Tue Wed Thu Fri

Fri | Sat Sun Mon Tue Wed Thu Fri

oct.2s
Event Period

30 selected Event period

3 extended Period

Chart Data

Sat | Sun Mon Tue Wed Thu

Sat | sun Mon Tue Wed Thu| Fri | Sat

Time of Day

Total All Customers

03 04| 05| 05

Customer Type

o7

Sun Mon Tue Wed Thu

Sun Mon Tue Wed Thu

08
Fri

Fri

Spend Location

City of Busselton
City of Busselton
City of Busselton
City of Busselton
City of Busselton
City of Busselton
City of Busselton

Toal (Al)
Total (All)
Total (Al)
Total (All)
Total (Al)
Total (All)
Total (Al)

Time of Day

Total
Total
Total
Total
Total
Total
Total

Customer Type

All Customers
All Customers
All Customers
All Customers
All Customers
All Customers
All Customers

Event Date

Wed 24-Sep-25
Thu 25-Sep-25
Fri 26-Sep-25.
Sat 27-Sep-25
Sun 28-Sep-25
Mon 29-Sep-25
Tue 30-Sep-25

Benchmark Date

Event Spend

Benchmark
Spend

Wed 25-Sep-24
Thu 26-Sep-24
Fri 27-Sep-24
Sat 28-Sep-24
Sun 20-Sep-24
Mon 30-Sep-24.
Tue 01-Oct-24

City of Busselton
City of Busselton
City of Busselton
City of Busselton
City of Busselton
City of Busselton
City of Busselton
City of Busselton
City of Busselton
City of Busselton
City of Busselton
City of Busselton
City of Busselton
City of Busselton
City of Busselton
City of Busselton
City of Busselton
City of Busselton
City of Busselton
City of Busselton
City of Busselton
City of Busselton
City of Busselton
City of Busselton
City of Busselton
City of Busselton
City of Busselton
City of Busselton
City of Busselton
City of Busselton
City of Busselton

Total (All)
Total (Al)
Total (All)
Total (Al)
Total (All)
Total (Al)
Total (All)
Total (Al)
Total (All)
Total (Al)
Total (All)
Total (Al)
Total (All)
Total (Al)
Total (All)
Total (Al)
Total (All)
Total (Al)
Total (All)
Total (Al)
Total (All)
Total (Al)
Total (All)
Total (Al)
Total (All)
Total (Al)
Total (All)
Total (Al)
Total (All)
Total (Al)
Total (All)

Total
Total
Total
Total
Total
Total
Total
Total
Total
Total
Total
Total
Total
Total
Total
Total
Total
Total
Total
Total
Total
Total
Total
Total
Total
Total
Total
Total
Total
Total
Total

Al Customers
All Customers
All Customers
All Customers
All Customers
All Customers
All Customers
All Customers
All Customers
All Customers
All Customers
All Customers
All Customers
All Customers
All Customers
All Customers
All Customers
All Customers
All Customers
All Customers
All Customers
All Customers
All Customers
All Customers
All Customers
All Customers
All Customers
All Customers
All Customers
All Customers
All Customers

Wed 01-0ct-25
Thu 02-0ct:25
Fri 03-0ct-25
Sat 04-0ct-25
Sun 05-0ct-25.
Mon 06-Oct-25.
Tue 07-0ct-25
Wed 08-0ct-25
Thu 09-Oct-25
Fri 10-0ct-25
Sat 11-0ct-25
Sun 12-0ct-25
Mon 13-0ct-25
Tue 14-0ct:25
Wed 15-0ct-25
Thu 16-0ct-25
Fri 17-0ct:25
Sat 18-0ct.25
Sun 19-0ct-25.
Mon 20-0ct-25
Tue 21-0ct-25
Wed 22-0ct-25
Thu 23-0ct:25
Fri 24-0ct.25
Sat 25-0ct-25
Sun 26-0ct-25.
Mon 27-Oct-25
Tue 26-0ct.25
Wed 29-0ct-25
Thu 30-0ct-25
Fri 31-0ct-25

Wed 02-0ct24
Thu 03-Oct-24
Fri 04-Oct-24
Sat 05-0ct:24
Sun 06-Oct-24
Mon 07-Oct-24
Tue 08-Oct-24
Wed 08-0ct-24
Thu 10-Oct-24
Fri 11-0ct-24
Sat 12-0ct:24
Sun 13-0ct-24
Mon 14-Oct-24
Tue 15-Oct-24
Wed 16-Oct-24
Thu 17-Oct-24
Fri 18-Oct-24
Sat 19-0ct:24
Sun 20-0ct-24
Mon 21-Oct-24
Tue 22-0ct-24
Wed 23-0ct:24
Thu 24-Oct 24
Fri 25-0ct:24
Sat 26-0ct-24
Sun 27-0ct-24
Mon 28-Oct-24
Tue 20.0ct-24
Wed 30-Oct-24
Thu 31-Oct-24
Fri 01-Nov-24

City of Busselton
City of Busselton
City of Busselton
City of Busselton
City of Busselton
City of Busselton
City of Busselton

Total (AT}
Total (All)
Total (Al)
Total (All)
Total (Al)
Total (All)
Total (Al)

Total
Total
Total
Total
Total
Total
Total

Al Customers
All Customers
All Customers
All Customers
All Customers
All Customers
All Customers

Sal 01-Nov-25
Sun 02-Nov-25.
Mon 03-Nov-25.
Tue 04-Nov-25

Wed 05-Nov-25
Thu 06-Nov-25

Frl 07-Nov-25

Sat02-Nov-2d
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Visitor

Region Type
Sub-region

Overview

Spend location
West Busselton

What are some of the key insights for the West Busselton location for October 20257

Total spend
$27.7M

1252% s last year
15.4% Regional WA

Total customers
105K

120.8% .vs last yoar

Visitor spend Total visitors

$11.9M 73K
70% of total customers

within West Busselton during October 2025 are.
Visitors

43% of total spend
within West Busselton during October 2025 aro
[

of cusiomer who hav transacied n th category witi 1 rogion

Trends

Online, cash, BNPL.

How much spend is going to businesses in the West Busselton location over time?

50K

October November December
2004

2841101825 2 |0 16/23/30] 6

11 I|||H|||||| |||||||
ool ') I

February March April

Week Starting

13/2027) 3 (1017 /24| 3 [10/17 28 31 7 (1421 28 5 |12 10/26 2 | 0 [16/23 30| 7 [1a21/28 4 [11/18/25 1 8 15/22]20 6 13 20

Category
Total (Al)

“(9) 10ud Sy00M 2 *Sh puads Uy sBURYD

May June July August Sepember | Octover
2025

Datais up 0 Iastcompiete Monday fo Sunday wesk.

Key categories for

tors and Residents

What are the key changes to category spend and visits in October 2025 versus the past year and Regional WA for the West Busselton location?

Total
Food Retailing
Supermarkets
Groceries and Other Food Retailing
Discretionary Retail
‘Tourism and Entertainment
Takeaway and Fast Food Outlets
Restaurants
Cafes.
Attractions, Events and Recreation
Private Transport
Accommodation - Instore

Total

% Change vs last year

Spend

oo Regional WA

1252% 154%
159.6% 149%
12.0%

114.0%

16.6%

165%

141%

112.6%

152%

1124%

124%

169%

Data representing
Spend
Visitors Residents

% Change vs last year % Change vs last year

If::;:“ ‘ Regional WA I::;T:“ Regional WA
138.7% 18.8% 116.6% 13.7%
T131.1% 19.4% . .4 129%
115.5% 15.9% N . 10.7%
1441.8% 117.1% .4 . 113.4%
120.2% 19.9% . X 18.7%
132.8% 110.9% K 4 13.0%
1226% 114.8% X 122%
159.7% 120.7% . 110.1%
198.4% 110.0% E 10.8%
142.2% 186% . 19.2%
115.3% 19.6% .4 1-3.4%
126.0% 17.5% . 17.0%

period ot yoar.

Trip Type, customer segments and source markets

What are the types of trps, top 5 customer segments and top 10 source markets visiting West Busselton location during October 20257

Trip Type by spend

Tourists - Overnight Trp
Total
Non-Tourists - Short Tip

Tourists - Day Trip Total

Tourists -
ReguarRoutine Trips

Trip Type by unique customer count and trip count

Tourists - Overnight Trip
Total
Non-Tourists - Short Trip

Touists - Day Trip Total

Non-Tourists -
RegulariRoutine Trips

=Unique Customer Count  WTrip Count

Countryside Eite

Provincial Wealth

Life on the Land

Aging Comfortably

Country Living

Top 5 customer segments by residents spend

Top 5 customer segments by unique residents count

Provincial Wealth

Countryside Eite

Aging Comfortably

Life on the Land

Country Living

Prosperous Families

Golden Days.

Countryside Eite

Provincial Wealth

Aging Comfortably

Top 5 customer segments by visitors spend

Top 5 customer segments by unique visitors count

Prosperous Families

Golden Days

Aging Corfortably

Countryside Elie

Provincial Wealth

Top 10 source markets by visitors spend

Margaret River
Augusta

pomberon I s226k
Inaloo - Doubloview [N s162€
veile [ 160K
Nedtands - atketr - J 146K
Werbiey - ost. J $143K
South Bunury - Bunvory [ $132K
Kartinyup - Gwelup - Carine [l $125

e

Top 10 source markets by unique visitors count

El

Margaret River
Augusta

Capel

Austraind - Leschenault

‘South Bunbury - Bunbury

x;I
N
2

2

Pemberton
Eaton - Pelican Point

Dalyelp

§

Donnybrook - Balingup

Bridgetown - Boyup Brook
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Resident Business Events Visitor Leakage
Month Region Type Spend location
October 2025 Sub-region Dunsborough
Overview
What are some of the key insights for the Dunsborough location for October 20257
Total spend Total customers Visitor spend Total visitors
$23.9M 87K $13.6M 70K
15.2% .vs last year 18.3% .vslast year 57% of total spend 81% of total customers
15.4% Regional WA within Dunsborough during October 2025 are from within Dunsborough during October 2025 are from
Visitors Visitors

Allinsights are based on CommBank iQ's nationally representative retail customer transaction data for October 2025. Metrics are calculated based on electronic in-store card spend only. Online, cash, BNPL, direct debit and BPAY spend are not included. Customer count is the distinct

number of customer who have transacted in the category within the region.

Trends

How much spend is going to businesses in the Dunsborough location over time?

$12.0M

$10.0M

$8.0M

$6.0M

—8pend ($)

$4.0M

$2.0M

$0K

28 4 11,18 25 2 |9 16 2330 6 13 20 27 3 10 17 24 3 10 17 2431 7 14 2128 5 12/19/26 2 9 1623 30 7 |14 21 28 4

October November
2024

December

January February March

May June July
2025

Week Starting

Category
Total (All)
80%
Q
60% &
5
3
®
0% 5
3
B
20% 2
=
@
i I . [
-20% §L
&
E
0% &
11,18/25 1 8 152229 6 13 20 2
August September October ]"

Data s up to last complete Monday to Sunday week.

Key categories for Visitors and Residents

What are the key changes to category spend and visits in October 2025 versus the past year and Regional WA for the Dunsborough location?

Data representing

Spend

Category

Total
Food Retailing
Tourism and Entertainment
Restaurants
Breweries and Wineries
Cafes
Pubs, Taverns and Bars
Takeaway and Fast Food Outlets
Atractions, Events and Recreation
Discretionary Retail
Other Discretionary Retail
Department Stores, Clothing & Accessories
Accommodation - Instore
Private Transport

Total

Visitors

Residents

% Change vs last year

Spend

i I:::tri‘:n Regional WA
$23.9M 15.2% 15.4%
$8.1M 171% 14.9%

$8.0M 1-0.3% 16.5%

$3.0M 12.0% 112.6%

$1.6M 1-10.7% 1-6.5%

$1.4M 111.2% 15.2%

$1.3M 17.0% 14.1%
$426K 122.2% 14.1%

$292K 1-40.3% 1121%

$3.4M 15.0% 16.6%

$2.0M 121% 17.0%

$1.1M 111.2% 15.4%

$1.5M 11.5% 16.9%

$1.4M 110.3% 12.4%

% Change vs last year

Spend I::;?:" Regional WA
$13.6M 18.9% 18.8%
$3.3M 119.3% 19.4%
$6.1M 1-0.4% 110.9%
$2.3M 14.1% 120.7%
$1.4M 1-7.8% 1-57%
$997K 111.2% 110.0%
$851K 17.7% 16.5%
$263K 1225% 114.8%
$260K 1 -43.7% 186%
$1.6M 116.5% 19.9%
$759K 126% 19.4%
$826K 132.9% 111.2%
$1.4M 12.7% 17.5%
$513K 124.7% 19.6%

% Change vs last year

Spend
i I:::tri‘:n Regional WA
$10.3M 10.9% 13.7%
$4.9M 10.3% 12.9%
$1.9M 1-0.2% 13.0%
$667K 1-48% 110.1%
$183K 1-282% 1-10.1%
$450K 111.2% 10.8%
$430K 156% 10.2%
$163K 121.7% 122%
$32K 117.3% 19.2%
$1.5M 1 -4.8% 157%
$1.3M 11.8% 16.3%
$227K 1-30.3% 13.2%
$99K 1-13.3% 17.0%
$891K 13.5% 1 -3.4%

Spend is based on the aggregated spend within the category within the region. Customer count is the distinct number of customer who have transacted in the category within the region. Missing categories are due to a lack of sample size in the date. Past year spend is based on the

same period last year.

ye:
New: Accommodation - Online — Attributed expenditure, See FAQ for more information

Trip Type, customer segments and source markets

What are the types of trips, top 5 customer segments and top 10 source markets visiting Dunsborough location during October 20257

Trip Type by spend

Tourists - Overnight Trip
Total $10.1M

Non-Tourists - Short Trip - $17M

Tourists - Day Trip Total . S771K

Non-Tourists -
Regular/Routine Trips l $472K

Trip Type by unique customer count and trip count

Tourists - Overnight Trip 43.4K
Total 444K
Non-Tourists - Short Trip 187K
224K

Tourists - Day Trip Total o5K
7.0K

Non-Tourists -
Regular/Routine Trips

=Unique Customer Count

 Trip Count

Top 5 customer segments by residents spend

Countoyside Elle _ StoM
Frovnealealn _ s

Country Living - $578K
Affluent Adventurers - $563K

Top 5 by unique

count

Froveal el _ o
Countmsige Elie _ 4

CoutyLing _




Life on the Land $470K Life on the Land 13K

Top 5 customer segments by visitors spend Top 5 customer segments by unique visitors count

Prosperous Families $5.8M Prosperous Families 228K

Golden Days Golden Days
Metro High Flyers Metro High Flyers
Countryside Elite

Countryside Elite

Provincial Wealth ‘Aging Comfortably

Top 10 source markets by Top 10 source markets by unique vi

Margaret River $442K Margaret River

Augusta Augusta
Nedlands - Dalkeith - Nedlands - Dalkeith - Crawley
Fremantle South Bunbury - Bunbury
Cottesloe Australind - Leschenault
Karrinyup - Gwelup - Carine Subiaco - Shenton Park
Subiaco - Shenton Park Cottesloe
Wembley - West... Karrinyup - Gwelup - Carine
South Perth - Kensington Fremantle

Mosman Park -.. South Perth - Kensington

See Definitions tab for detail on Customer Segments. Source markets are at an LGA level for LGA spend locations and at an SA2 level for a Sub-region spend location.
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Visitor

Spend location
Busselton

Region Type
Sub-region

Overview

What are some of the key insights for the Busselton location for October 20257

Total customers.

117K

Total spend
$44.5M

19.2%
15.4%

vs last year
Regional WA

113.4% .vs last yoar

Total visitors

84K

Visitor spend
$15.6M
36% of totel spend 72% of ol customers

within Busselton during October 2025 are from within Bussefton during October 2025 are from
Visitors isitors

of cusiomer who hav transacied n th category witi 1 rogion

Trends

Online, cash, BNPL.

How much spend is going to businesses in the Busselton location over time?

1017 24 31 7
March

132027 3
January

101724 3
February

2841101825 2 | o
October November
2004

1612330 6
December

1al21]28 5
April

Week Starting

Category
Total (Al)

1512229 6 1320
October

1219026/ 2 |0 16/23/30 7 14|21 28 4
May June July
2025

111825 1 |8

August September

“~(94) 10ud S99 2 "Sh puads Uy aBUELD

Datais up 0 Iastcompiete Monday fo Sunday wesk.

Key categories for Visitors and Residents

What are the key changes to category spend and visits in October 2025 versus the past year and Regional WA for the Busselton location?

Total

% Change vs last year

Spend

oo Regional WA

19.2%
1103%
113.4%

154%
16.6%
17.0%
154%
149%
12.0%
114.0%
165%
1126%
14.1%
152%
14.1%
124%
169%

Total

Discretionary Retail

Other Discretionary Retail

Department Stores, Clothing & Accessories
Food Retailing

Supermarkets

Groceries and Other Food Retailing
‘Tourism and Entertainment

Restaurants

Pubs, Taverns and Bars

Cafes.

Takeaway and Fast Food Outlets
Private Transport
Accommodation - Instore

Data representing
Spend

Visitors Residents

% Change vs last year % Change vs last year

Spend pend
location

o Regional WA

‘ Region:

14.6% 137%
157%
163%
132%
129%
107%

113.4%
13.0%

1101%
102%
108%
122%
13.4%
17.0%

119.0%
115.2%
119.2%
13.0%
15.5%
110.2%
125%
120.6%
172.9%
116.7%
1113%
161.4%
1324%
1148.4%

18.8%
19.9%
19.4%
T112%
19.4%
15.9%
117.1%
110.9%
120.7%
16.5%
110.0%
114.8%
19.6%
17.5%

period ot yoar.

Trip Type, customer segments and source markets

What are the types of trps, top § customer segments and top 10 source markets visiting Busselton location during October 20257

Trip Type by spend

Tourists - Ovarnight Trip
Total

Non-Tourists - Short Tip
Tourists - Day Trip Total

Tourists -
ReguarRoutine Trips

Trip Type by unique customer count and trip count

Non-Tourists - Short Trip

Tourists - Overnight Trip
Total

Tourists - Day Trip Total

Non-Tourists - 19K
ReguiariRoutine Trips

=Unique Customer Count  WTrip Count

Top 5 customer segments by residents spend

Countryside Eite

Provincial Wealth

Aging Comfortably

Life on the Land

Prudent Nostalgia

Top 5 customer segments by unique residents count

Provincial Wealth

Countryside Eite

Aging Comfortably

Life on the Land

Country Living

Top 5 customer segments by visitors spend

Prosperous Families

Countryside Eie

Provincial Wealth

Aging Comfortably

Golden Days.

Top by unique visits

Prosperous Families

‘Aging Comfortably

Golden Days

Countryside Elite

Provincial Wealth

Top 10 source markets by visitors spend

Augusta
Cape s1am
[
Pemveron [ sre
Brdgetown - Boyup Brook [N 341K
Sout Buntury - Sunbury I S250K
Austraing - Loschenaut [N s2s9k
Donnyorook - saingup I 261K
Eaton- Petcan Port [ StesKk

Dyl [ Sts0K

Top 10 source markets by unique visitors count

Margaret River

Sg|
&

Augusta.

Capel

H

Ausiraling - Leschenault

e
H

‘South Bunbury - Bunbury

Pemberton

E

Dalyelup.

Eaton - Pelcan Point

z
H

E

Donnybrook - Balingup

Bridgetown - Boyup Brook
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Business Events Visitor

Region Type Spend location
LeA City of Busselton

Overview

What are some of the key insights for the City of Busselton location for October 20257

Total spend Total customers Visitor spend Total visitors
$103.2M 186K $47.8M 151K
112.0% s last year 1144% vs last yoar 469% of total spend 81% of total customers

15.4% Regional WA within City of Busselton during October 2025 are. within City of Busselton during October 2025 are
from Visitors

Online, cash, BNPL.
of cusiomer who hav transacied n th category witi 1 rogion

Trends

How much spend is going to businesses in the City of Busselton location over time?

Category
Total (Al)
s35.0M
s300m
$25.0M
520.0M

s150M

0%
soom - = ® llllllllll-llll_ ||I||||._Illll.llll_llllllw,

. - -
s50m I I

50K
284 1101825 2 |0 16/23/30| 6 13120 27 3 (101724 3 [10(17 /24 31 7 [1a]2128 5 [12[10/26 2 0 [16]23/30 7 [1a|21/28 4 11 18]25 1 |8 15/22]20 6 13 20
October November December January February March April May June July August Sepember | Octover
2004 2025
Week Starting

“(9) 10ud Sy00M 2 *Sh puads Uy sBURYD

Datais up 0 Iastcompiete Monday fo Sunday wesk.

Key categories for Visitors and Residents

What are the key changes to category spend and visits in October 2025 versus the past year and Regional WA for the City of Busselton location?

Data representing
Spend
Total Visitors Residents
% Change vs last year | % Change vs last year % Change vs last year
Spend Spend
location

Spend

Regional WA o

Spend
Iopeion Regional WA

‘ Region:

Total $103.2m 112.0% 154% 118.4% 18.8% 17.0% 137%
Food Retailing $324m 117.4% 149% 141T% 19.4% 18.9% 129%
Supermarkets $20.4M 11.6% 12.0% . 114.6% 15.9% 147% 107%
Groceries and Other Food Retailing $11.7M 161.2% 114.0% 179.1% T17.4% K 148.8% 113.4%
Discretionary Retail s22.5M 17.2% 16.6% 116.7% 19.9% 124% 157%
Other Discretionary Retail $16.5M 17.9% 17.0% 116.8% 19.4% 14.2% 163%
Department Stores, Clothing & Accessories $6.0M 151% 154% 116.4% T112% . 1-33% 132%
‘Tourism and Entertainment $18.1M 19.2% 165% 19.6% 110.9% X 184% 13.0%
Restaurants $5.3M 118.8% 1126% 121.4% 120.7% 1135% 1101%
Pubs, Taverns and Bars $3.M 1 1.4% 14.1% 1126% 16.5% 19.9% 102%
Cafes. $3.0M 1135% 152% 115.6% 110.0% 1103% 108%
Takeaway and Fast Food Outlets $2.8M 1237% 14.1% 133.5% 114.8% X 116.9% 122%
Breweries and Wineries s22M 1202% 16.5% 1-17.9% 157% 1-32.3% 101%
Attractions, Events and Recreation $1.6M 122% 1124% 14.0% 18.6% 1-3.1% 192%
Private Transport $8.1M T1.7% 124% 124.4% 19.6% . 145% 13.4%
$6.9M 4% 121.7% 18.4% 127.7% 18.5%
$33M 117.6% 169% 117.9% 17.5% 114.9% 17.0%

Trip Type, customer segments and source markets

What are the types of trps, d top location

Trip Type by spend Trip Type by unique customer count and trip count
Tourtsls - QvamightTip Nor-Toursts - Shot Trip

Non ot [
Mhiom B it

=Unique Customer Count  WTrip Count

Top 5 customer segments by residents spend Top 5 customer segments by unique residents count

Countryside Eite Provincial Wealth

Provincial Wealth Countryside Eite

‘Aging Comfortably ‘Aging Comfortably

Life on the Land Life on the Land

Country Living Country Living

Top 5 customer segments by visitors spend Top 5 customer segments by unique visitors count

Prosperous Families Prosperous Families

Golden Days. Golden Days:

8
2

Countryside Eie Aging Comfortably

El

Provincial Wealth : Metro High Fiyers

Aging Comfortably Countryside Elte

Top 10 source markets by visitors spend Top 10 source markets by unique visitors count

Augusta Margaret River . Augusta Margaret River

2

Stiring s32M Stiing
soondaup [ s2om Soondalup
Capel I s22m Buntury
verte I 2om Wanneroo
Wanneroo [ s17m Vehile
Cockurn [ 16 Cape
Rockngra [ 511 Conktum
cunvury [ $1.1m Rockingham
vancuren [ $1. Horvey

x‘|
H
ES
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City of Busselton
Resident Business Events Visitor Leakage

DISCLAIMER:
This Data Insights Extract (Insights) is provided by CommBank iQ, a joint venture between Commonwealth Bank of Australia ABN 48 123 123 124 (Commonwealth Bank) and The Quantium Group Pty Limited ABN 45 102 444 253 and is based
on information available at the time of publishing.

The Insights are confidential and are provided to you on the condition that you will not disclose its contents to any third parties other than your directors or employees, without the prior written consent of CommBank iQ. This obligation will not
apply if the information is available to the public generally (except as a result of a breach of a confidentiality obligation) or you are required to disclose it by law. The Insights are provided subject to the terms and conditions contained in the
Engagement letter and Standard Terms and Conditions.

The Insights are not investment research and nor does it purport to make any recommendations. Rather, it is for informational purposes only and is not to be relied upon for any investment purposes.

CommBank iQ has taken reasonable steps to ensure that the information in the Insights are correct and any opinions or conclusions are reasonably held or made as at the time of its compilation but no warranty is made as to accuracy, reliability
or completeness.

Any data provided, or referred to, in the Insights only takes into account the Bank’s data and as such may not reflect all trends in the market. Insights are based on a number of assumptions and estimates that are subject to contingencies and
uncertainties. The inclusion of any valuations, projections and/or forecasts should not be regarded as a representation or warranty that such valuations, projections and forecasts, or their underlying assumptions and estimates, will be met or
realised. Past performance is not a reliable indicator of future performance.

To the extent permitted by law, neither Commonwealth Bank and its subsidiaries (Commonwealth Bank Group) nor The Quantium Group Pty Limited and its affiliates (Quantium) accept liability to you or any person for loss or damage arising
from the use of the Insights. The contents of the Insights should not be relied upon by you or any third party in making business or other decisions. The Insights are not a substitute for professional advice.

Any opinions, conclusions or recommendations in the Insights are subject to change without notice and CommBank iQ is under no obligation to, and does not, update or keep current the information contained in the Insights.

The Insights have been prepared for informational purposes only and do not take into account the objectives, financial situation or needs of any particular person. For this reason, any person should, before acting on the information in the
Insights, consider the appropriateness of the information, having regard to their objectives, financial situation and needs and, if necessary, seek appropriate professional advice.

The Insights are not directed to, or intended for distribution to or use by, any person or entity who is a citizen or resident of or located in any locality, state, country or other jurisdiction where such distribution, publication, availability or use would
be contrary to law or regulation or which would subject the Commonwealth Bank Group to any registration or licensing requirement within such jurisdiction.

The Insights may contain proprietary data of Commonwealth Bank that is sourced from Commonwealth Bank’s internal systems and may include, but is not limited to, customer demographic profile information, transaction information, loan and
repayment information (including security information), loan application information and savings information. The Insights may also include the data from third parties which have been matched to Commonwealth Bank data. Whilst
Commonwealth Bank takes reasonable steps to ensure that its proprietary data is accurate as at the time of compilation of the Insights, Commonwealth Bank makes no representation or warranty as to the completeness of the data, as it may not
reflect all trends in the market. Any reliance on this information is at your own risk.

Any Commonwealth Bank customer data used or represented in the Insights are de-identified before analysis and is used and disclosed in accordance with disclosures made in the Commonwealth Bank Group’s Privacy Policy Statement. By
receiving a copy of the Insights, you acknowledge and agree that you will not use, manipulate or interpret the information to re-identify any individual or entity.

All material presented in the Insights, unless specifically indicated otherwise, are under copyright to the Commonwealth Bank Group. None of the Insights, its content, nor any copy of it, may be altered in any way, transmitted to, copied or
distributed to any other party, without the prior written permission of the Commonwealth Bank.

Commonwealth Bank maintains policies and procedures designed to minimise the risk that officers and employees are influenced by conflicts of interest and improper disclosure of confidential information.




	CBAiQ CiQ City of Busselton Oct25 18.pdf
	Leakage

	CBAiQ CiQ City of Busselton Oct25 16.pdf
	Resident

	CBAiQ CiQ City of Busselton Oct25 15pdf.pdf
	Resident

	CBAiQ CiQ City of Busselton Oct25 14.pdf
	Resident

	CBAiQ CiQ City of Busselton Oct25 13.pdf
	Resident

	CBAiQ CiQ City of Busselton Oct25 12.pdf
	Resident

	CBAiQ CiQ City of Busselton Oct25 10.pdf
	Resident

	CBAiQ CiQ City of Busselton Oct25 9.pdf
	Resident

	CBAiQ CiQ City of Busselton Oct25 7pdf.pdf
	Events

	CBAiQ CiQ City of Busselton Oct25 7.pdf
	Events

	CBAiQ CiQ City of Busselton Oct25 6.pdf
	Events

	CBAiQ CiQ City of Busselton Oct25 4.pdf
	Events

	CBAiQ CiQ City of Busselton Oct25 3.pdf
	Business

	CBAiQ CiQ City of Busselton Oct25 2.pdf
	Business

	CBAiQ CiQ City of Busselton Oct25 1.pdf
	Business

	CBAiQ CiQ City of Busselton Oct25.pdf
	Business

	CBAiQ CiQ City of Busselton Oct25 discl.pdf
	Disclaimer


